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◐ Paid Ads Launch Checklist
What to confirm before spending a single dollar on Google or Meta ads.

BEFORE YOU SPEND

Conversion tracking is confirmed working before ads go live,

not after

The landing page matches the ad's promise — same offer,

same language

The landing page loads fast and works cleanly on mobile

Budget matches a realistic test size — results should not be

judged on day two

CAMPAIGN SETUP

Each campaign has a clear, specific goal: leads, calls, or

purchases — not just "traffic"

Negative keywords are added on Search campaigns to filter

out irrelevant clicks

Audience targeting matches who actually buys, not

everyone within a wide radius

Ad copy has a clear, specific call to action

ONGOING MANAGEMENT

The search terms report is checked weekly to find new

negative keywords

Cost-per-lead is compared against actual customer value,

not just cost-per-click

Budget is reallocated away from underperforming ads and

campaigns regularly

REPORTING

You can answer, in one sentence: what did we spend, and

what did we get back?

Need a hand with this? Free consultation at colewebdev.org/quote.html · 508.413.2043
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