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✦ Google Analytics (GA4) Checklist
Setting up GA4 so it answers real business questions, not just counts visitors.

SETUP

A GA4 property is created and tracking code is installed on

every page — verified in the Realtime report

Cross-domain tracking is configured if a separate checkout

or booking platform is used

Internal traffic — you and your team — is excluded with an

IP filter

CONVERSIONS

Key actions are marked as conversions: form submits,

phone clicks, purchases, bookings

E-commerce tracking is enabled if the site sells online

Conversion values reflect real business value, not just raw

event counts

REPORTING HABITS

Traffic sources are checked monthly — where visitors are

actually coming from

Top landing pages and top exit pages are known, not

assumed

The focus is on what converting visitors have in common,

not just total "Users"

DATA INTEGRITY

Data retention settings are configured — GA4 defaults can

be shorter than expected

Consent mode and cookie banner integration are correctly

wired where required

Need a hand with this? Free consultation at colewebdev.org/quote.html · 508.413.2043
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