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Small Business SEO Checklist

The foundational on-page, technical, and local factors that get a small business site
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found on Google.

PAGE BASICS
Every page has a unique, descriptive title tag (under 60
characters)

Every page has a unique meta description (under 155
characters)

One clear H1 per page that matches what the visitor is
searching for

URLs are short, readable, and use hyphens — not
underscores or query strings

Every image has descriptive alt text

CONTENT & AUTHORITY
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Each core service or product has its own dedicated page —
not one page trying to cover everything

Content answers the actual questions customers type into
Google

Internal links connect related pages: services, blog posts,
and location pages

At least a few reputable local or industry sites link back to
yours
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TECHNICAL HEALTH
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Site loads in under 3 seconds on mobile

Site passes a mobile-friendly test on an actual phone, not
just a browser resize

An XML sitemap exists and is submitted in Google Search
Console

robots.txt does not accidentally block important pages

HTTPS is enabled sitewide with no mixed-content warnings

LOCAL SIGNALS
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Google Business Profile is claimed, verified, and fully filled
out

Name, address, and phone number match exactly across
the site and directories

Location-specific language appears naturally in page copy,
not just stuffed into a footer

Need a hand with this? Free consultation at colewebdev.org/quote.html - 508.413.2043
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