COLEwebdev colewebdev.org

Conversion Tracking Setup Checklist

The plumbing behind every marketing decision — if this is broken, everything built
on top of it is guessing.

FOUNDATION WHAT TO TRACK
(O Every advertising platform in use (Google, Meta, etc.) has its (3O Form submissions fire a distinct, correctly labeled

tag or pixel installed sitewide conversion event
(O A tag management system (like Google Tag Manager) is (O Phone number clicks are tracked, especially on mobile

used instead of hand-pasting scripts into every page

P ¢ P vpag (O Purchases or bookings pass real transaction values, not just

(O Tags are verified firing correctly with each platform's own a completion flag

debug tool, not just assumed to work . ) )

(O Duplicate conversions are prevented — the same action

should not fire the same event twice

CROSS-PLATFORM CONSISTENCY MAINTENANCE

(O The same actions are defined as conversions consistently (O Tracking is re-tested any time the website, checkout, or
across GA4, Google Ads, and Meta booking flow changes

(O Server-side tracking (CAPI, sGTM) is considered if iOS (O A quarterly audit confirms every event is still firing and
privacy changes are undercounting conversions every value is still accurate

(O UTM parameters are used consistently on every campaign
link so traffic sources are never a guess

Need a hand with this? Free consultation at colewebdev.org/quote.html - 508.413.2043
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